
Registration

Digital and Green Experts



Welcome to the B2GreenHub 
platform! 
This quick guide provides the essential steps to create your expert profile. Whether you

specialize in green technologies or digital solutions, this is your starting point to engage

with manufacturing companies seeking sustainability-driven innovation.

The guide includes a complete example based on John Doe, a digital expert in AI and

digital twins, to help you structure your profile effectively and align it with what

manufacturers are looking for on the B2GreenHub platform.



Create a high-impact profile that connects you with 
manufacturers seeking your digital or green 
expertise digital of green expertise! 

To create a strong and complete B2GreenHub expert profile, make sure you have the

following prepared:

• A professional profile picture (recommended: square, min. 400x400 px)

• A list of services and trainings you are actively offering

• Academic publications, patents, and relevant certifications

• One or more case studies or reference projects from past industry collaborations

• Links to your professional profiles (e.g. LinkedIn, ResearchGate, personal website)



STEP 1: Register and 
Create Your Account

Begin by entering your first 

name, last name, and email 

address. Then, create a secure 

password and confirm it. 

Before proceeding, make sure 

to accept the Privacy Policy 

and Terms & Conditions. 

Once all fields are completed, 

click “NEXT STEP” to create 

your account. 

HINT: Editing Profiles
The created account will have 
editing rights for all submitted 
contents and profiles (see 
following steps). All future 
communication, including 
approval status and profile 
updates, will be sent to the email 
address registered with this 
account.



STEP 2: Select Your 
Profile Type

After registration, select the area 

where you are currently offering 

services*:
Green Expert– if you provide services 

in sustainability, environmental 

technologies, circular economy, 

energy efficiency, etc.

Digital Expert – if you offer digital 

solutions (e.g. AI, IoT or data 

analytics).
*Please select only the primary area where you offer

services at this stage. After completing your first

profile, you will have the option to add additional

profiles to your account - if you are active in more

than one domain.

HINT: Multiple Areas of 
Expertise
Keep in mind that the main 
account created in Step 1 will 
have editing rights for all profiles 
and receive all future 
communication related to the 
profiles you create.



STEP 3: Enter 
General Information

In this step, you’ll provide the 

key information about your 

expert profile.

This includes your organization 

or affiliation and your contact 

details. All fields are 

mandatory except for phone 

number, website links, and 

title, which are optional. 

HINT:  Profile Picture
Upload a clear, professional 
profile picture to increase 
visibility and credibility. 
Recommended format: square, 
min. 400x400 px. Please ensure 
you have the right to use the image 
(no copyrighted photos without 
permission).

HINT:  Licences and Certification
Add relevant licenses and certifications by entering 
the name, issuing institution, and year. If it‘s non-
applicable simply add ‚N/A‘ and continue.



STEP 4: Define Your 
Areas of Expertise

In this step, you’ll select the 

market and technical areas 

where you actively offer 

services or trainings. You’ll be 

presented with a checklist 

relevant to your expert type -

whether green, digital or 

business. You can choose 

more than one area, 

depending on your scope of 

work.

HINT: Technical Expertise
This selection does not reflect your full knowledge or 
experience, but only the areas where you are currently 
providing services or trainings - what you are ready to 
deliver to clients now. In the following steps, when adding 
services and trainings, you will be asked to select an 
expertise area based on your choices in Step 4.



PRACTICAL EXAMPLE: Define Your 
Areas of Expertise
• Only select technical areas where 

you are currently offering services 
or trainings, not where you have 
only general knowledge.

John chose "Artificial Intelligence" and 
"Digital Twin" because he actively delivers 
solutions in both.
• Select market areas based on your 

real client base, not potential 
interest.

John selected “Machinery & Equipment”, 
“Metal”, and “Plastics & Rubber” - sectors 
where he has documented 
collaborations.
• Avoid over-selecting: more focus 

means better visibility and 
matchmaking.



STEP 5: Describe 
your services
In this step, you’ll define the 

specific services you offer within 

each technical area selected 

earlier. For each service, you’ll 

choose the relevant expertise area, 

provide a title, briefly describe 

what’s included, and indicate 

which operational process areas it 

supports. This helps 

manufacturers understand the 

practical value of your offering.

HINT: Adding Services
To describe services, click on 
“Add Additional Service” and 
repeat the process for each, 
following the same structure.



PRACTICAL EXAMPLE: Describe 
Your Services
Each technical area should be 
represented by at least one detailed 
service.
• John submitted one service for AI and 

one for Digital Twin — both tied to the 
selected expertise.

Craft descriptive, engaging, and 
outcome-oriented service/training 
titles — these are your public-facing 
headlines and should clearly 
communicate what you offer.
• Custom Predictive Maintenance 

Models for Industrial Equipment” 
highlights both the tailored nature of 
the service and its application to real 
industrial settings, making it clear and 
relevant for manufacturing clients.



PRACTICAL EXAMPLE: Describe 
Your Services
Clearly describe what the service 
includes by outlining key 
components such as tools, 
technologies, process steps, and the 
intended outcomes.
• In “Digital Twin Blueprint: Smart 

Process Simulation & Optimization for 
SMEs,” John specifies that the service 
includes virtual system modelling, 
real-time IoT sensor integration, 
process simulation, and dashboard 
development — clearly showing the 
full implementation scope and 
outcome (process optimization 
through simulation).

Think from the manufacturer’s 
perspective - frame the content in a 
way that speaks directly to the issues 
they want solved, not just the service 
you’re providing.



STEP 6: Describe 
your trainings
In this step, you’ll provide details 

about the trainings you offer 

within the technical areas selected 

earlier. For each training, you’ll 

select the relevant area, add a 

training title, outline its objectives, 

define the target audience (e.g. 

SMEs, construction companies, 

production managers), and specify 

the typical duration. 



PRACTICAL EXAMPLE: Describe 
Your Trainings
Each technical area should be 
represented by at least one training.
• John submitted one training for AI and 

one for Digital Twin — both tied to the 
selected expertise.

Craft descriptive, engaging, and 
outcome-oriented service/training 
titles. These are your public-facing 
headlines and should clearly 
communicate what you offer.
• Custom Predictive Maintenance 

Models for Industrial Equipment” 
highlights both the tailored nature of 
the service and its application to real 
industrial settings, making it clear and 
relevant for manufacturing clients.



STEP 6: Adding 
Academic References

In this step, you can demonstrate 

your academic credibility by listing 

publications, patents, or validated 

technical skills that are directly 

related to the specific technical 

areas you selected earlier (e.g. 

Digital Twin, AI in manufacturing, 

Life Cycle Assessment). General 

academic experience is not 

required here - focus only on 

references that support your 

current service or training offer in 

the specific areas.

HINT: Non-Applicable 
Sections
If you don’t have a patent 
or reference in a particular 
area (e.g. AI), simply write 
“Not applicable” or “N/A” 
in that section to indicate 
that your expertise is 
demonstrated through 
other forms.



PRACTICAL EXAMPLE: Academic 
References
Avoid listing general academic 
achievements unless they directly 
strengthen your offered services.
• John’s academic section clearly separates his 

AI and Digital Twin expertise, includes DOIs 
and patent links, and aligns with his 
operational offers.

Patents must relate to technologies or 
methods you apply in your services.
• While John has a patent in his Digital Twin 

Section, in his AI academic section, John 
Doe had no patent to list, so he entered “Not 
applicable” to keep the profile complete and 
consistent (see previous slide).

Include non-patented technologies or 
solutions you’ve developed that could 
bring value to manufacturers (e.g. 
toolkits, dashboards, integration 
methods).
Focus on skills that are applied in 
practice, not just theoretical.



STEP 7: Adding 
Industry References

This step highlights your 

practical experience by listing 

companies or organizations 

you've worked with, along with 

a short use case. Avoid generic 

partnerships or unrelated 

projects - only include industry 

references that demonstrate 

your applied expertise in the 

selected fields. 



PRACTICAL EXAMPLE: Industry 
References
Make sure each reference directly 
connects to a service or training 
you’ve listed.
• John’s digital twin reference supports 

his “Smart Process Simulation” service 
and his introductory twin training.

Focus on one real, impactful project 
per technical area. Use numbers 
wherever possible - manufacturers 
appreciate clear ROI (e.g. % waste 
reduction, efficiency gain).
Be clear about your role - what you 
did, not just what the company 
achieved.



STEP 8: Profile 
Review and 
Confirmation
Once you submit your profile, a 

confirmation message will 

appear (see screenshot for 

reference). Your submission 

will then be reviewed by the 

B2GreenHub team to ensure 

completeness and alignment 

with the platform’s criteria, and 

you’ll be notified once it has 

been approved and published. 

HINT: E-mail Notifications
You will receive two emails - one confirming your registration and 
another once your profile is reviewed and approved. If you are active in 
more than one domain, you will have the option to add additional 
profiles to your account. These will all be tied to the email address
registered in STEP 1.
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